Two syllabi are included in this document:
· E-Business: I.S. Perspective

· Decision Making Tools for Managers

E-BUSINESS: i.s. PERSPECTIVE (WI)

Course Number: MIS02.333.1
Spring 2008
INSTRUCTOR:

Diane Hamilton, Ph.D




Bunce 203; 256-4760




hamilton@rowan.edu



Office hours - sign up sheet outside office, or send email

 

MEETING TIME & PLACE:
Thursday 6:30PM-9:00PM; Bunce 304
COURSE DESCRIPTION:  This course explores the nature of electronic business from the perspectives of business, technology and society.
GENERAL COURSE OBJECTIVES: After completing this course, students will understand successful strategy and business models for electronic business.
SPECIFIC LEARNING GOALS:
· Understand organizational value and supply chain concepts;
· Understand value and supply chain concepts with respect to e-commerce business relationships;
· Understand concepts and specific examples of e-commerce functionality found in common business relationships;
· Understand the difference among various types of e-commerce business relationships (e.g., B2B, B2C, G2C);
· Awareness of consumer issues that are frequently encountered in e-commerce systems including shopping carts, human computer interface designs, and interactions with payment processing mechanisms;
· Understand ethical, contractual, and regulatory issues involving domestic and trans-border interactions.
TEACHING/LEARNING METHOD:  Students will learn by reading, lecture and writing.
 

PREREQUISITES:  Junior level in any business major.
 

TEXTS: 
E-Commerce: Business. Technology.  Society.  3rd edition


by Kenneth C. Laudon & Carol Guercio Traver


Pearson Prentice Hall, copyright 2007



ISBN# 0-13-173516-0
 

GRADING:
Each exam – 20% (60% total)


Writing assignments – 5% each (40% total) 

EXAMS: All exams will be administered in the computer lab.  An optional final exam will be given during final exam week.  The grade on this exam can be substituted for any other exam.
WRITING ASSIGNMENTS:  This course is designated as “writing intensive,” and as such will have weekly writing assignments.  No assignments will be accepted late.  All writing assignments should represent your absolute best possible work.  They will be graded based upon very high, professional standards.
 

Your academic success is important.  If you have a disability that may have an impact upon your work in this class, please let me know at the beginning of the semester.  Students also need to provide documentation of their disability to the Academic Success Center in order to receive official University services and accommodations.  The Academic Success Center, located on the 3rd floor of Savitz Hall, can be reached at 856-256-4234.  The staff is available to answer questions regarding accommodations or assist you in your pursuit of accommodations.

Homework (HW) assignments are due at the beginning of the class where they are listed on the syllabus.

DATE

WEEKLY TOPICS/ASSIGNMENTS




Jan 24

Chapter 1 – The Revolution is Just Beginning
Jan 31

Chapter 2 –Business Models and Concepts

Feb 7

Chapter 3 – The Internet and WWW: E-Commerce Infrastructure

HW: Project #1, page 106.  Select a company that was not mentioned in either the textbook or during class.  Limit response to one page, single-spaced, 12 pt font
Feb 14

Chapter 4 – Building an E-Commerce Website


HW: Project #1, page 189.  
Feb 21

Test #1 – first floor computer lab
Feb 28

Chapter 5 – Security and Encryption

HW: Case Study Question #3, page 238.  Limit write-up to one page, single-spaced, 12 pt font
Mar 6

Chapter 6 –Payment Systems

No homework due today due to the complexity of next week’s assignment – get started early!
Mar 13

Chapter 7 –Marketing Concepts

HW: Project #2, page 351.  Limit response to two pages, single-spaced, 12 pt font
Mar 20

Spring Break

Mar 27

Chapter 8 – Marketing Communications

HW: Project #1, page 434.  Limit response to one page, single-spaced, 12 pt font (even though the text says the limit is two pages).
Apr 3

Test #2 – first floor computer lab


NOTE:  Exam starts at 7:45PM

Apr 10

Chapter 9 – Ethical, Social and Political Issues



Privacy (Chapter 4 from Ethics text book)
HW: Project #2, page 496.  Limit response to one page, single-spaced, 12 pt font
Apr 17

Chapter 10 – The Retail Sector

HW: Project #5, page 566.  Limit response to one page, single-spaced, 12 pt font
Apr 24

Chapter 12 – B2B & Supply Chain Management

HW: Project #4, page 616.  Limit response to one page, single-spaced, 12 pt font
May 1

Catch up week
Optional HW – grade on this writing assignment will substitute for lowest previous grade (or any missed writing assignment).  Project #4, page 740.  Limit response to two pages, single-spaced, 12 pt font

May 8

Final Exam – first floor computer lab

DECISION MAKING TOOLS FOR MANAGERS


Course Number: MGT06.311.1
Spring 2008

INSTRUCTOR:

Diane Hamilton, Ph.D




Bunce 203; 256-4760




hamilton@rowan.edu



Office hours - sign up sheet outside office, or send email

 

MEETING TIME & PLACE:
Wednesday 6:30PM-9:00PM; Science Building - 254
COURSE DESCRIPTION:  This course reviews basic business statistics and quantitative decision models, focusing on practical approaches for analyzing data, ways of using data effectively to make informed decisions, and approaches for developing, analyzing and solving models of decision problems.  Topics include: probability and probability distributions, sampling and estimation, hypothesis testing, regression analysis, and optimization modeling.
GENERAL COURSE OBJECTIVES:  The overall objectives for this course are to (1) understand how quantitative methods can be used to support managers and other knowledge workers in decision making; (2) understand what quantitative methods are available for decision makers; (3) ability to select and apply appropriate quantitative techniques; and (4) understand how to use a spreadsheet to support decision making.

SPECIFIC LEARNING GOALS:
Statistical data analysis as used to support the decision making process

· Be able to describe sources and types of data

· Be able to summarize and present data effectively

· Be able to define probability and calculate probabilities

· Be able to define a normal distribution and use the Z table

· Be able to describe various sampling methods

· Be able to define a sampling distribution and calculate confidence intervals for means and proportions

· Be able to perform a hypothesis test for means and proportions

· Be able to develop a simple linear regression model and assess the fitness of the model

· Be able to develop and select a multiple regression model and include categorical variables in the model

Quantitative methods as they support the decision making process

· Be able to make decisions under risk and uncertainty

· Be able to describe various types of linear optimization problems and be able to formulate small-sized linear programming (LP) problems

· Be able to graphically solve an LP problem that has only two decision variables

· Be able to implement LP Problems on spreadsheets and interpret “Solver” sensitivity reports

· Be able to describe special issues in LP Problems such as infeasibility, unboundedness, and alternate optimal solutions.
TEACHING/LEARNING METHOD:  This course will utilize a mostly lecture format, and students will reinforce their understanding by completing homework exercises.

 

PREREQUISITE:  Operations Management (MGT06.305).

 

TEXT: 
Statistics, Data Analysis & Decision Modeling, 3rd edition


James R. Evans, author


Pearson/Prentice-Hall, publisher


ISBN#10 0 13 188609 2

 
GRADING:
Exam #1 – 30%



Exam #2 – 35%



Exam #3 – 30%



Mgt Assessment – 5%
EXAMS: All exams will be administered in the computer lab.  An optional, comprehensive final exam will be given during final exam week.  The grade on this exam can be substituted for any other exam (including a missed exam).

ASSURANCE OF LEARNING:  As part of the Management Major Assurance of Learning, you will take a short evaluation (test) of your learning in the area of “Quantitative tools for managerial decision making” at the end of the semester.  It will cover material included in this course, and will count for 5% of your semester grade.

Your academic success is important.  If you have a disability that may have an impact upon your work in this class, please let me know at the beginning of the semester.  Students also need to provide documentation of their disability to the Academic Success Center in order to receive official University services and accommodations.  The Academic Success Center, located on the 3rd floor of Savitz Hall, can be reached at 856-256-4234.  The staff is available to answer questions regarding accommodations or assist you in your pursuit of accommodations.

NOTE: When possible, topics will be introduced prior to the date shown below in order to allow extra time that may be needed to cover topics later in the course.  It is the student’s responsibility to be prepared for such adjustments.  When the syllabus topic dates are adjusted it will be discussed in class and announced on WebCT.
DATE

WEEKLY TOPICS/ASSIGNMENTS




Jan 23

Chapter 1 – Data & Business Decisions
Jan 30

Chapter 2 – Displaying & Summarizing Data

Feb 6

Chapter 3 – Random Variables & Probability Distributions

Feb 13

 Chapter 4 – Sampling & Estimation
Feb 20

Test #1 – second floor computer lab



All material covered to date

Feb 27

Chapter 5 – Hypothesis Testing & Statistical Inference
Mar 5

Chapter 6 – Regression Analysis
Mar 12

Chapter 6 – Regression Analysis (continued)
Mar 19

Spring Break

Mar 26

Chapter 7 - Forecasting
Apr 2

Test #2 – second floor computer lab



All material covered to date with emphasis on material since 1st exam

Apr 9

Chapter 9 – Building & Using Decision Models

Chapter 10 – Decisions & Risk
Apr 16

Chapter 13 – Optimization Modeling
Apr 23

Chapter 14 – Solving & Analyzing Optimization Models
Apr 30

Test #3 – second floor computer lab



All material covered since 2nd exam

May 7

Optional Final Exam



All material covered in course


